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O

ver the past decade I’ve had the
great fortune of working with many
incredible gardeners, farmers and floral
designers from all over the world. The
friendships I’ve formed and the community
that has been created from a shared love of
flowers is unlike anything I ever could have
dreamed of as a young mom more than a
dozen years ago.
Along my wild, flower-filled journey, I’ve
had the great privilege of introducing so
many people to the joys of growing and
sharing homegrown flowers. I’ve watched
countless students take what I have shared
and go on to start bustling little side
businesses, build beautiful new careers,
and simply carve out space in their
gardens and their lives for more flowers.
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In the following pages I’ll introduce you
to some of these inspiring flower growers.
You’ll learn more about their backgrounds,
where they call home, and the blooms they
grow best. From small plots in the high
desert, to farms in the chilly north and
backyard blooms in the hot and humid
south, you’ll not only get a glimpse of their
gardens, you’ll also glean some interesting
insights and sage advice based on their
experiences growing flowers on a small scale.
These stories highlight just a few of the
many remarkable people who have chosen
to grow flowers on a small plot, but in a
big way. In most cases their growing areas
are quite small. Most plots are less than
half an acre, and one is just a few hundred
square feet.

4

The paths they charted on their flower journeys were
varied and unique. For some, it was a direct path.
They were bitten by the flower bug early in life and
pursued their passion by creating interesting flowercentered small businesses. For others, the path was
less linear. Some found their way to flowers as an
encore career, others to tap their creative sides, and
an increasing number of them used flowers as a way
to get out from behind their screens and back into
nature.
When crafting these profiles, I not only wanted to
capture the who, what, where and how, but more
importantly the why. In these interviews you’ll hear
from former students answering the most important
question: “Why do you love growing flowers?”
Getting a glimpse into the dreams and aspirations
of women all over the world who have chosen to
live a flower-filled life has left me so inspired and
hopeful for the future. I’m thrilled to share their
stories with you.
After reading these profiles, I encourage you to
envision what’s possible in your own backyard and
I hope it inspires you to cultivate more beauty in
your life.
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F L OW E R G ROW E R P RO F I L E

W

hen Gina Schley didn’t have enough space to
grow a garden in her own yard, she convinced the
city of Arvada to allow her to start a community garden
on 15 acres of open space land. The garden is now one
of the largest in Colorado with more than 100 plots
available to the public for seasonal rent.

GINA S CH LE Y
SHEGROWS

Today, Gina’s attention is focused on expanding her cut
flower production to keep up with local demand for
her seasonal flowers. After years of searching for more
of her own land to grow flowers, she and her husband
discovered a 3-acre gem within the city limits. They’re
currently in the process of renovating the house and
converting the land that was once a wheat farm into
their dream mini-farm. Gina and her family’s quest to
grow flowers and live a sustainable lifestyle has been
chronicled by the show Urban Conversion, which is now
in its third season on the Create TV channel.

Arvada, Colorado
W W W.SHE G ROW S.COM

Floret Workshop Class of 2018

GROWING ZONE:

5a

SPACE IN PRODUCTION:

2 acres

TOP FLOWERS:

Lavender
Tulips
Dahlias
SALES OUTLETS:

Bouquet Subscriptions
Florists
Weddings

© FLORET | FLORETFLOWERS.COM

6

FLOWER JOURNEY ESSAY:

S

ince my childhood, gardens have called to me.
My life started with a tragic loss. My mother,
Barbara Nowak Costanzo, was diagnosed with cervical
cancer at the young age of 31, and she died when I was
only two years old. Cancer took her life and rocked my
family to the core. In reading my mother's journals,
she wrote that she could see the grief in her husband’s
eyes, and she felt such pain in knowing she wouldn’t
be here to raise her five-year-old son and two-year-old
daughter. But before she died she planned accordingly:
She planted a garden. Collectively with several
neighbors she tilled up a half-acre of land and started
a garden. That neighborhood garden silently spoke to
me throughout my childhood and into my adult years.
My mother was the type of person who also made food
to freeze for her own wake. My brother was by her side
when she made pigs-in-the-blankets, and she told him
when he ate them she would be in heaven. I was too
young to remember any goodbyes she had with me,
but I have a feeling she would have consoled me by
reassuring me she’d be with me in the garden.
Her garden, and many other gardens in my life, called
to me through the seasons. They taught me valuable
lessons about life, death, and everything in between.
They called to me as a child, they call to me in my
sleep, when I’m driving down the road, or when I’m
building a compost pile on a rainy day. They force me
to contemplate my own individuality — my beauty, my
strengths, and my own mortality. I don’t know what
type of seeds she planted in the garden before she died,
but they continue to produce fruit from the heavens
even if it's only in the ethereal world.

© FLORET | FLORETFLOWERS.COM

Now as an adult, my love for gardening has called me
to explore the world of farming. It’s a giant risk but
one that has been calling me for over a decade. And
my husband ... bless him for pushing me to follow my
dreams and let go of the fear of failure. I wouldn’t be
doing this without his steadfast encouragement. Please
join me as I take this leap of faith. May my trials be
shared with courage and my successes with humility,
and may they help you to cultivate the life and garden
of your dreams.
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LOCATION:

Orlando, Florida

E I L EEN TONGSO N

GROWING ZONE:

www.farmgalflowers.com

TOP FLOWERS:

Floret Workshop Class of 2014

PRIMARY OUTLETS:

FarmGal Flowers

9b

SPACE IN PRODUCTION:

½ acre

Dahlias, Butterfly Ranunculus, Zinnias
Events, Workshops, Retail Sales

FLOWER JOURNEY ESSAY:

I

was a Master Gardener, primarily growing vegetables
for my family. One day my mom gave me a packet
of seeds and told me to plant them. I threw them in
a raised bed and didn’t really do a whole lot for them.
They grew, and bloomed, and bloomed. I kept cutting
them and arranging them ... I was mesmerized! It turned
out they were zinnias, an easy flower to grow. But in a
way I guess I was lucky they were zinnias, because they
started my passion for growing cut flowers.
I decided to learn more about growing cut flowers
from Floret. I didn’t have a lot of space, but East End
Market, a local artisanal food hall, and the Winter Park
Urban Farm both invited me to grow flowers on their
properties. I began selling bouquets at the market,
doing flowers for small events, and eventually teaching
gardening and floral design workshops at East End and
our local botanical garden, Harry P. Leu Gardens.
Today I continue to grow flowers at East End Market
and on our own property. We have streamlined our
services to provide flowers for events such as parties,
corporate events, showers, pop-ups, and teaching
workshops. My goal is to become the best cut flower
grower in our area, to share this knowledge, and to
encourage others to plant their own cut flower gardens
in their yards and in their communities.

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

S

ince 2009, Carrie-Anne Parker has been a licensed
nursery stock grower of heirloom plants. Over the
years she started adding flower starter plants to her
inventory in order to aid in both pollination and yields
for home gardeners. At the end of the season she would
plant leftover inventory in the fields at the University of
Redlands. Over time, she started growing more flowers
than vegetables because, as she explains, she felt “more
connected to flowers and to the beauty, healing and
magic they exude.”
But in 2017 the unimaginable happened: A fire
destroyed her home, and her long-term marriage ended.

CARRIE - A NNE PA R K E R
Rolling Hills Herbs & Annuals
Redlands, California
WWW.ROL L I N G HI L L SHE RB S.COM

Floret Workshop Class of 2017

G ROWING ZONE:

9b

SPACE IN PRODUCTION:

< ¼ acre

TOP FLOWERS:

Dahlias
Sweet Peas
Lilies
SALES OUTLETS:

“Life as I knew it was gone in an instant,” she shares.
“But it was the gift of leaving the destruction and
devastation here at my home to go to the abundant fields
of flowers I was growing at the University that brought
me solace, comfort, and a deep knowing of my purpose
as a grower.”
Carrie-Anne then committed herself to reconstructing
her home and growing flowers for herself and others.
“It was during this time that I took the Floret Online
Workshop. The guidance and support I received in the
workshop came at the most critical time in my journey.
Since then, every area of my property that could be
converted to growing flowers has been.”
Today Carrie-Anne offers certified organic flowers at
local natural food markets and a local hospital gift shop,
where she shares “the innate healing and peace flowers
bring with others.”
“As I look forward both professionally and personally, it
is the growing of flowers that brings me the greatest joy
and inspiration.”

Retail Grocery
Hospitals
Direct to Consumer

© FLORET | FLORETFLOWERS.COM

The innate beauty of flowers brings
comfort and joy that surpasses
words even in life’s dark moments.
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F L OW E R G ROW E R P RO F I L E

F

rustrated with the quality and limited offerings
from traditional floral wholesalers, Jackie Gardner
started growing some of her own flowers for her thriving
wedding and event design business. She started out by
focusing on dahlias, zinnias and other flowers that didn’t
ship well and were best grown locally.
After two local floral wholesale companies closed their
doors, Jackie started growing even more of her own
flowers and foliage. Her garden now supplies the bulk
of the blooms used in her designs, and she is starting to
offer her surplus flowers to other designers in the area.
ADVICE

JAC K I E GA R DNE R
Moonset Farm
Porter, Maine

“Make sure you do some market research so you know
where you will be selling your flowers. You might want
to specialize to make yourself different from other
growers in the area.”

WW W.M OON SE T FA RM S.COM

Floret Workshop Class of 2018

GROWING ZONE:
SPACE IN PRODUCTION:

4a
1½ acres

TOP FLOWERS:

Dahlias
Geranium
Herbs

I love working with my
hands. I love creating
designs, planting flowers, and
harvesting flowers. I have
been doing this for a long
time, and I cannot imagine
my life without flowers …
they make me, me!

SALES OUTLETS:

Weddings
Florists

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

B

randie Orchard left her corporate finance job in
order to spend more time with her two sons. During
this time of transition she realized she also needed to
find a “passion project” for herself.
Brandie began looking into opportunities that she
described as “having the potential to bring in some
money for the family, while also feeding my desire to
be close and kind to nature and doing something great
for my community that was seasonal and not full-time.
Flowers checked all of these boxes for me.”

BRANDI E O R CH A R D
Mae Orchard Blooms
Jackson, Wyoming
@M A E ORC HA RD B LOOM S

Floret Workshop Class of 2018

G ROWING ZONE:

Brandie’s passion project has turned into a small homebased business where she grows specialty tulips and other
cut flowers, while she waits for her large planting of
peony plants to become established.
Peonies are perfect for this wild and beautiful place.
This area is home to both Grand Teton and Yellowstone
National Parks, where the landscape can be harsh,
extreme, and filled with wildlife. Peonies are hardy
and one of the few flowers that the wildlife will not
normally eat.

4b

SPACE IN PRODUCTION:

⅓ acre

TOP FLOWERS:

Peonies
Specialty Tulips
Raspberries

I feel as though not only am I
beautifying my land, but I’m
also taking care of and being
responsible with this awesome
earth of ours.

SALES OUTLETS:

Pop-up Shops for Local Businesses
Florists
Event Planners

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Lovelady, Texas

C R I ST IN KAS P RZAK

GROWING ZONE:

www.porchandprairie.com

TOP FLOWERS:

Floret Workshop Class of 2019

PRIMARY OUTLETS:

Porch & Prairie

8b

SPACE IN PRODUCTION:

⅛ acre

Ranunculus, Larkspur, Zinnias
Flower Stand, Bouquet Subscriptions

FLOWER JOURNEY ESSAY:

L

ess than a year ago we sold our home in suburbia,
moved 300 miles across Texas, and bought a farm in
a tiny East Texas town of 649 people.
What started as six tiny raised beds in my Anniversary
Garden quickly became a 30’ x 60’ growing plot.
With a 1960’s Massey Ferguson tractor and a
borrowed tiller, we tilled up what we’d later find out
was USDA Prime Farmland.
As first generation flower farmers and totally naive to soil
needs, we hit the soil jackpot. Our friends who live 10
miles from us just spent thousands to amend their tiny
growing bed.
We signed up for Floret’s Workshop the first day it
opened. After teaching and coaching middle school
students for over a decade and working 80-hour weeks,
my weary husband looked at me and said, “Let’s go for
broke on this flower farm!” Not having grown one single
bloom (yet) on a brand new farm in a completely different
growing zone, I thought he was losing it. But after weeks
of arguing I put my head down and got to work.
Our area of East Texas experienced record-setting rainfall
over the winter, and we dug trenches around our rows
at 3 a.m., holding flashlights and sinking in ankle-deep
mud. I cried. A LOT.
On January 1, 2019, we harvested our first Black and
White Anemones on the farm and I cried. The blooms
kept coming, and we kept our heads down and worked
until dark and every weekend. We were obsessed.
By February we had French tulips, Ranunculus, and
Anemones coming on full tilt. I couldn’t believe we’d
grown something so spectacular and beautiful! March
came and we tilled up another 30’x 60’ plot for our
tender annuals. My husband and I built a walk-in cooler

© FLORET | FLORETFLOWERS.COM

over spring break, and we spruced up an old dingy
cottage that was tucked into the back of our barn.
Along with springtime in Texas also came violent
weather and tornadoes throughout late March and April.
For a moment, it felt like we were working non-stop
to dig trenches around our plots. Building low tunnels
in the rain and 50 mph winds, we had lots of tears and
were worried that everything we’d worked so hard for
was done.
I still hadn’t sold any stems yet, and I was losing faith in
our flower farm dream.
Exhausted from months of physical labor, we started
to explore sales channels for our flowers. After meeting
with farmers market managers and city officials in bigger
cities, we nailed down a game plan for Friday night prep
and Saturday morning markets.
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As I was putting the finishing touches on our website,
my husband came running into the house saying,
“There’s a carload of ladies here and they want to buy
flowers!”
I thought he was kidding. He wasn’t.
This carload of ladies happened to be some of the most
well-known, well-respected, and influential leaders in
our small town. I had no idea. One of the ladies asked
if I’d whip her up a couple of bouquets for a dance
recital for her granddaughters. Nervously, I put together
a bouquet and handed it to her. When she asked how
much she owed me I told her there was no charge. I
asked her to please just help us get our name out there!
She handed me $40 and said, “Oh, I’m going to get your
name out there, and I’m going to pay you, too.” She and
her entourage took a million photos of the farm and
their flowers and posted them all over Facebook.
The next morning we woke up to a Facebook following
of over 300 new, local flower friends. We had our
first $1,000 week, and now I’m selling Texas Garden
Bouquets for $35/each right from the farm.
Our little town 649 people is going WILD.
We later had a local soapmaker visit and buy flowers.
She dried her bouquet and then crafted our very own,
signature line of floral infused soap with our dried flower
petals. I sold out of the “test batch” within two weeks!
Our Flower Cottage, our on farm flower stand, began
hosting monthly Ladies Nights the first weekend of each

© FLORET | FLORETFLOWERS.COM

month. We call it BYOV: Bring Your Own Vase, and set
up a Flower Bar and allow everyone to build their own
floral masterpiece with a causal introduction to floral
design. The event is mainly about coming together as
community and enjoying an evening out with friends.
We had no idea how much our little town was aching
for something fun to do. People tell us all the time how
happy they are we’re here and doing this. We’ve even had
visitors from as far away as Germany visit this summer!
We’re now able to give in ways we never imagined and
it’s added so much value to our lives. I feel like we’re
building a legacy for our family and community.
P.S. My husband just turned in his resignation letter.
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F L OW E R G ROW E R P RO F I L E

S

oon after celebrating the birth of her first grandson in
2017, Kate Martin decided to leave her corporate job.
After years of working in a career where she was unable
to tap her creativity, her work situation had “declined to
the point that I hated getting up in the morning.”

KAT E MA RT I N
Arise & Shine Gardens
Batavia, Ohio
@A RI SE A N D SHI N E G A RD E N S

Floret Workshop Class of 2019

G ROWING ZONE:

6b

SPACE IN PRODUCTION:

¼ acre

TOP FLOWERS:

Lisianthus
Celosia
Chocolate Laceflower
SALES OUTLETS:

Eager to pursue something that fed her soul, Kate
applied for and was accepted to a two-year Veteran
to Farmer program at a local organic farm. The first
year of the program trains veterans in basic small scale
organic farming. During the second year of the program,
participants are loaned a piece of land to plan and grow
whatever they want. For Kate the choice was clear:
“There was no doubt in my mind, it had to be flowers.
I come from a family of women who love flowers and
have always grown them, so my love for them comes
honestly.”
That second season Kate grew a bumper crop of
specialty cut flowers which she sold to a couple of local
florists who specialize in weddings, as well as to an
established wholesaler.
“I can’t tell you how geeked out I was when I saw my
flowers in wedding bouquets on social media posts," she
said. "I was hooked. For me there is no going back.”
Kate now has friends who are allowing her to grow on a
small plot on their 100-acre farm while she looks for a
permanent home for her new passion and new career.
WHY

“Flowers bring joy to so many people. There is no better
feeling than watching someone’s eyes light up (or tear
up) when you hand them a bouquet of flowers. Flowers
make people happy and I am blessed that I get to grow
them; it doesn’t get any better than that.”

Florists
ADVICE

“Start small and plan, plan, plan.”

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

O

n their small farm nestled in Washington’s San Juan
Island, Mara Lawrence and her husband, Lars,
grow heirloom tomatoes, baby lettuce greens, and other
produce for local markets and restaurants. When a friend
was planning her wedding a few years ago, Mara offered
to grow the flowers in her garden. Mara planted a big
patch with flowers, and soon after she was “bitten by the
flower bug.”
“I had the most magical year surrounded by so much
color and joy. The flowers added a much-needed artistic,
soul food experience to the day, and it now has become
one of my main focuses. It added an element to my
business that was lacking. ”

MARA LA W R E NCE
Mama Bird Farm
Friday Harbor, Washington
WW W.M A M A B I RD FA RM .COM

Floret Workshop Class of 2019

Alongside her fresh produce, Mara now also sells her fresh
homegrown blooms at local grocery stores on the island.
ADVICE

Dive in, try it. It will be the most fun, enriching and
rewarding thing you’ve done in a long time.
Talk to potential markets and see if they are interested in
carrying your product. Research, learn, grow!

GROWING ZONE:
SPACE IN PRODUCTION:

8
> ¼ acre

TOP FLOWERS:

Ranunculus
Snapdragons
Zinnias
SALES OUTLETS:

Grocery Stores
Farmers Markets

© FLORET | FLORETFLOWERS.COM

WHY

"I love growing flowers because each flower feels like
a magical gift. It feeds your soul and fills you in a
different way than food. I love having my hands in
the dirt or designing a bouquet. I love making others
feel happy and loved when you give them a carefully
crafted bouquet or a field-picked handful in a mason
jar. I love their unique colors and growing habits. I love
learning about how to care for each plant differently,
and if you’re lucky, walking through a jungle of sweet
peas or sunflowers. I love being in my flower garden
surrounded by bees, wasps, hummingbirds, sweet smells
and colors, and walking out with buckets of magic that
will undoubtedly bring someone joy.”
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F L OW E R G ROW E R P RO F I L E

A

s a young girl, Sandy McKinley would visit her
grandmother in the garden city of Christchurch,
New Zealand on holidays. It was during those special
visits that she developed her deep love of flowers. With
a middle name of Rose, Sandy has always been drawn
toward these special flowers that bloom so abundantly.
In 2009, Sandy left her corporate career in marketing
to pursue her passion for flowers. After being mentored
by a retired florist, Sandy opened her own floral studio
specializing in events and weddings.

SANDY MCK I N LE Y
Acre of Roses
Trentham, Victoria, Australia
WW W.AC RE OFROSE S.COM .AU

Floret Workshop Class of 2018

GROWING ZONE:

9a

SPACE IN PRODUCTION:

1 acre

TOP FLOWERS:

Roses
Cosmos
Sweet Peas
SALES OUTLETS:

Florists
Direct to Consumer
Event Managers

© FLORET | FLORETFLOWERS.COM

A few years into owning her floral design business,
Sandy had the opportunity to purchase rose bushes from
a nursery that decided to focus exclusively on trees. She
bought all 1,000 plants.
“I knew we had good conditions to grow them, and given
that we are over an hour away from the local wholesale
flower market I thought it was a good way to end the 2
a.m. jaunts to buy roses. At that point I had just finished
reading Amy Stewart’s book, Flower Confidential, and
was mortified about the global flower industry and its
environmental and human health impacts.”
As other florists in the area eagerly snapped up her
fragrant organically-grown roses they started asking,
“What else can you source and provide?” This simple
question started her quest to find other local flower
growers who could provide seasonal blooms beyond
those she could grow. Meeting and connecting with
other growers who were equally as passionate about
seasonal blooms led to the creation of Consortium
Botanicus. This network now has its own website that
connects micro farms and flower growers with floral
designers. Consortium Botanicus is committed to
supporting and promoting the local, seasonal, micro
flower farm movement in Australia. Equally as important
to the growers is having a connection and support
system with one another.
Sandy’s passion for flowers also has led her to create a
luxury guest house focused on flowers. A centerpiece of
their wellness accommodations is Sandy’s garden, which

16

now includes 1,500 organically and sustainably grown
heritage rose bushes, a potager herb garden, a peony
patch, and an orchard. The sensory gardens allow guests
to relax and connect with nature and “provide a level of
calm and relief from the day-to-day business and stresses
in life.”

Growing flowers is my “happy
place” and my therapy.
Interacting with them, nurturing
them, and seeing them grow
and develop, and then watching
the faces of the customers when
they receive them, sets my heart
alight. It is so rewarding and so
humbling; it is a contentment I
have never before felt.

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

T

racey Parriman and her soon-to-be-husband, Matt,
started growing flowers to use for their July 2011
wedding. Already avid gardeners, the couple would sell
excess vegetables at their local farmers market. After their
first successful cut flower crop they began adding more
flowers into the mix each year.

TRAC E Y PA R R I M A N
Tracey Rae Farmer Florist
Midland, Ohio
WWW.TR AC E Y RA E FA RM E RFLORI ST.COM

Floret Workshop Class of 2016

GROWING ZONE:

6a

SPACE IN PRODUCTION:

TOP FLOWERS:

Ranunculus
Lisianthus
Sunflowers
SALES OUTLETS:

Weddings
Grocery Stores

½ acre

In late 2015, Tracey and Matt purchased a little farm
and started planting whatever flowers they could fit in
their 60 x 100 foot garden. Eager to take their hobby
and turn it into a business, they realized they would
need to extend their flower harvests beyond solely the
summer months. The following spring they attended a
Floret Workshop in order to learn how to grow flowers
more intensively in a small space, and how to use season
extension techniques to have flowers available earlier and
later in the year. The experience helped to catapult their
tiny market garden into a small flower farm that now
produces flowers from February through November.
“Although there are other local growers in our area, the
market had an unmet demand for early-season flowers,
and we have been able to continually grow in that space.”
In addition to designing florals for 25 weddings a year,
Tracey also sells flowers to local florists, a small local
grocery chain, and a farmers market.
“Our life is jam-packed with a never ending to-do list,
but we wouldn’t change a thing. Each season has been
better than the last, leaving us continually looking
forward to what’s next.”
ADVICE

Start with just a few varieties and see what works for
you. Start small and don’t overextend yourself, especially
if you don’t have much growing experience. Do your
research, and talk to as many other growers as you can.
It’s very easy to get overwhelmed with taking on too
many new things.

Florists

© FLORET | FLORETFLOWERS.COM
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I love the joy that flowers bring
to me and others. I love watching
them grow and seeing something
that started as a tiny seed or bulb
then sprout and blossom into
something beautiful. Flowers
bring joy to a room like nothing
else, and I love being able to
make that happen for as many
people as I possibly can.

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Brookline, Vermont

M E L IS S A HESSNEY MASTERS

GROWING ZONE:

www.tanglebloom.com

TOP FLOWERS:

Floret Workshop Class of 2014

PRIMARY OUTLETS:

Tanglebloom

5

SPACE IN PRODUCTION:

1 acre

Ranunculus, Dahlias
Events, Specialty Retail, Educational Experiences

FLOWER JOURNEY ESSAY:

I

have always felt most alive when I am in nature. As a
kid growing up in upstate New York I loved exploring
fields, forests, streams, and gardens, and I felt a particular
connection to plants that was hard to articulate. Wanting
to know more about the connection between humans
and the natural world, I studied geography at Humboldt
State University in California.
While at Humboldt I was incredibly fortunate to
participate in a field research project in China and
Tibet. While there I scrambled around high altitude
mountainsides looking for the rare blooming snow
lotus and Himalayan blue poppies, and I studied
people's connection to plants through the lens of
traditional medicine.
Along the way I also worked on farms and studied
herbs. It repeatedly struck me how a flower, whether
a medicinal herb, farm zinnia, or delicate wildflower,
could impact a person’s mood. It seemed almost too
simple: Flowers grew wild for anyone to enjoy, could
be easily raised in a garden, and were plentiful at the
farmers market. I grew curious of the joy that their
beauty inspired.
When I began researching florists for my wedding, I
was surprised to learn that most florists sourced little, if
any, flowers locally. This is when I learned the infamous
statistic that 80%+ of the flowers consumed in the U.S.
were imported. It didn’t make any sense to me, and it
was honestly hard to believe.
I decided to purchase buckets of flowers from a local
flower farm for my wedding, and I had my friends
help with the arranging. While I had no idea what I
was doing design-wise, the process of sourcing locally
felt so good. I began to wonder what it would be like
to offer this service for others while trying to change
that bleak statistic.
© FLORET | FLORETFLOWERS.COM

I began researching commercial floral cultivation in
earnest. For two years I pored over books, forums,
created a business plan, took classes, and consulted
experts. My partner and I purchased a small piece of
land in Vermont where I could start a farm. It was
during this process of looking for growing information
that I discovered Floret.
Tanglebloom has both grown and evolved over the
past five years. We began with a popular bouquet
subscription program, do-it-yourself weddings, and
some grocery sales. Today our farm primarily supports
our design studio, flowers for full-service weddings and
events, plus à la carte and DIY offerings.
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ADVICE

“My best advice is to do your homework. Research not
only crop production but also your market. What other
farms or flower businesses are in the region? What are
their specialties? How can you fill a market need that’s
not currently being met?
Consider your scale and commitment level honestly.
Farming as a career requires much more presence
than a 9-to-5, especially in the early years. Growing a
bountiful cutting garden can be equally rewarding and
beautiful without the required lifestyle shift.
Finally, I encourage dreamers and new growers to
reach out to the farmers and florists in their region. If
you are seeking their advice, be prepared to pay for a
consultation. If you want to visit a farm or studio that’s
not open to the public, be patient with scheduling and
offer to help weed or scrub buckets while you visit.
These experts can provide priceless insight, and will
be there to help you out of a jam, but you need to be
community-minded right from the start.”
I’ve learned that people are yearning for a connection
to where their flowers come from in the same way
they want to know how their food was raised. Going
forward, Tanglebloom is committed to answering this
call with more education and experiences. The first step
has been adding agritourism to our offerings with a
unique farm-stay experience. We’re very excited about
our future!
Farming flowers, like farming any crop, is hard, hard
work. Running a small business can be quite stressful. But
seeing the joy that flowers bring, and knowing I’m doing
my part to change the U.S. flower consumption statistic,
is what keeps me motivated and inspired every single day.

© FLORET | FLORETFLOWERS.COM

WHY

“Growing flowers allows me to be connected to,
and appreciative of, the natural world in a way that
few other life paths could. It also allows me to make
a meaningful, positive impact in an industry that
historically has had some skeletons in its closet, wellmasked by a pretty facade.
Now more than ever I believe our actions speak
volumes, and how we spend our time and our money
really counts. Seeing the joy that flowers bring people
in such a tangible yet fleeting way is inspiring, and a
desire for that joy to be as sustainable as possible is why
I do what I do.”
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F L OW E R G ROW E R P RO F I L E

T

he sweet smell of garden roses always brings back
warm childhood memories to Linda Bradley,
reminding her of her parents and grandmother and the
flowers that overflowed from her garden. Linda grew up
growing flowers alongside her father, and that experience
fostered a lifelong love of gardening and learning. In
2006, Linda completed the Master Gardener program
and she relished being part of a new community of
avid growers. It was also the year when her dear mother
passed away. It was during this time that she first began
planning a much bigger flower journey. “As I watched
my mother fade away from Alzheimer’s, I wanted to
find a way to hold her and other family members in my
heart,” Linda said.

LIN DA B R A DLE Y
Purple Tuteur Farm
Blythewood, South Carolina
WW W.PU RPL E T U T E U R.COM

Floret Workshop Class of 2018

GROWING ZONE:

8a

SPACE IN PRODUCTION:

½ acre

TOP FLOWERS:

Tulips
Lilies
Dahlias
SALES OUTLETS:

While still working full-time in the technology industry,
Linda spent weekends preparing land and growing
flowers for friends and family. In 2017, Linda left her
job to focus on growing flowers and building a new
flower business. In her first season she sold at a single
farmers market. After enrolling in the Floret Online
Workshop, she began offering bouquet subscriptions and
added a second farmers market. Her subscriptions were
a big hit and they sold out almost immediately, even
after doubling the number she offered from the previous
year. She has since added a third farmers market to her
schedule, and she has begun hosting special events such
as bridal showers that include a flower arranging activity.
“The course helped me focus in on what I wanted to
do next, and it helped me to understand how I could
expand without adding significant staff.”
“Growing flowers keeps me connected to my parents
and grandparents, who have passed, and it has taught
me much about gardening. Honoring the memory of
my family through this mission gives me great joy. It also
connects me with nature and keeps me fit as I share the
beauty of fresh flowers in our community.”

Bouquet Subscriptions
Farmers Markets

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Poulsbo, Washington

CA R OLY N T HOMP SO N

GROWING ZONE:

www.willowandmabelgardenco.com

TOP FLOWERS:

Floret Workshop Class of 2016, 2018

PRIMARY OUTLETS:

Willow & Mabel Garden Co.

8b

SPACE IN PRODUCTION:

< 1 acre

Sweet Peas, Dahlias, Zinnias
Grocery Store, Events, Bouquet Subscriptions

FLOWER JOURNEY ESSAY:

I

was sitting in a grey cubicle punching in numbers
and hating it. I did not want this to be what I was
doing for the rest of my life. After I read a magazine
article about some ladies who started a flower farm
in England I had my “ah-ha” moment … this is what
I wanted to do! The first year I sold some mason
jar bouquets to a mom-and-pop store near me, and
everything literally grew from there. There was a
domino effect, and each year I sold more and more
flowers. I now sell to a high-end grocery store, do a
select amount of weddings, host events on my farm,
and each year I sell out a CSA flower subscription
program. I was also able to leave my office job and now
I am a full-time flower farmer.
ADVICE

Start with baby steps. It is a lot of hard work and you
don’t want to get burned out before you even start. Do
lots of reading and speak to farmers in your area; they
are the salt of the earth and are always willing to share
information. Take Floret’s Online Workshop; I go back
and review mine each year, which is a blessing. Don’t
compare yourself to everyone on social media, as you
rarely see the sh*t show going on behind the scenes ...
so don’t beat yourself up!
WHY

I have always loved working outside. Even as a child I
would work outside and help my dad, who is a keen
flower grower. Now at the age of 81 he is slightly
jealous of what I have at my farm, so he flies over
from England every year to lend a hand! As I have
gotten older I have a new appreciation of the beauty
of flowers. From the seed germination to the harvest, I
see flowers in my field and it still amazes me just how
beautiful nature is.

© FLORET | FLORETFLOWERS.COM

Follow your dreams … you
don’t have to become a full-time
farmer, but you can bring joy
into your life and a stranger’s
life by creating a small space in
which to grow flowers and create
beauty. You will be amazed what
you can grow in a small area.
Someone once said to me when I
started this adventure, ‘Never die
not knowing.’
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F L OW E R G ROW E R P RO F I L E

F

rom an early age, Abigail Carriker had a green
thumb. She grew vegetables alongside her
grandparents and started working at the local garden
center at age 16. She later went on to study horticulture
in college, and she worked in other garden centers before
marrying, starting a family and working as a high school
teacher. Gardening was always a big part of Abigail’s life
and when her eldest daughter, Lily Anne, wanted to start
a summer business, their brainstorming session quickly
centered on cut flowers.

ABIG A I L CA R R I K E R
Lily Anne’s Farm Goods
Harrisburg, North Carolina
@LILY _ A N N E S_ FA RM _ G OOD S

Floret Workshop Class of 2019

G ROWING ZONE:
SPACE IN PRODUCTION:

7b

840 square feet

“We thought flowers would be good because so many
other people already grow veggies, and a lot of people
can just get them from the store or farmers market," said
Abigail. "Our thinking was that not as many people are
selling garden flowers at our local farmers market. So,
when we started selling last summer, people really liked
them and wanted some every week. This year we have
expanded our beds to grow even more. I have always
loved growing and selling, but now I get to teach my
daughter and I’m learning so much myself. I’m growing
things that I’ve never tried before.”
After selling out at their first farmers market of the
season, Lily Anne and Abigail expanded their offerings.
They also sell bouquets of their homegrown blooms at
an adorable roadside farm stand.
WHY

TOP FLOWERS:

Dahlias

“I love growing flowers because they remind me of my
childhood. I get to see art in its most beautiful form and
share it with my children and others.”

Zinnias
SALES OUTLETS:

Farmers Market
Farm Stand
Local Businesses

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

K

ate Rowe first fell in love with dahlias after seeing
a dahlia plant with a single ball-shaped bloom at
a farmers market more than 10 years ago. She took the
plant home and started collecting more and more until
her collection included 120 plants.
“I was hooked. Even though I knew nothing about
farming, or even gardening, I dreamed about being a
dahlia farmer. I was happiest when I was with the flowers.”

KAT E R O W E
Aztec Dahlias
Petaluma, California

Dissatisfied in her corporate job, Kate started dreaming
about growing flowers as a new career. In 2016 she
jumped in with both feet and bought Aztec Dahlias, an
established dahlia grower in the San Francisco Bay area.
Kate eventually expanded the farm from 3,400 to 7,500
plants with over 400 varieties of dahlias. Her farm is
now a destination that allows customers to walk through
the field and experience what it’s like to be inside a sea of
incredible blooms.

WW W.A ZT E C DA HL I A S.COM

Floret Workshop Class of 2017, 2018

G ROWING ZONE:
SPACE IN PRODUCTION:

9b
1½ acres

TOP FLOWERS:

Dahlias
SALES OUTLETS:

Bulk Event Orders
Flower Wholesaler

© FLORET | FLORETFLOWERS.COM

Photo by THROUGHA.LENZ.

Farmers Markets
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WHY

Photo by Becca Henry Photography

“Our goal is to provide the highest quality blooms
available and to spark joy in everyone experiencing
them, whether at home or in our field. We love when
people tell us the difference our flowers have made in
their lives. Farming is not easy. It’s the hardest thing
I’ve ever done, and it’s the most rewarding. We are
extremely grateful to everyone who helped us along
the way, including the generous farmers and our loving
clients and customers, so we can be living the lives we
used to dream about—and share that with others. My
wish is that our story will encourage and inspire others
to say ‘yes’ to what they want.”
ADVICE

Photo by THROUGHA.LENZ.

Start small and build your business sustainably,
growing what you love and also testing the market
and local micro-climates for what grows well in your
specific conditions. Pay attention to what you enjoy
and remember why you started. Write it down. Don’t
get discouraged if something doesn’t work: It’s an
opportunity to grow and will be a formative experience
and story. Think of it like an experiment. Keep going.
Reach out for support when you need it. Go to
workshops. Learn from others willing to share. Keep
track of your numbers. What is really making money,
and what’s not? Be honest with yourself about what you
need to be happy and build your business to fit that,
not the expectations of others. Take the time to envision
your future and what you want. Farming is not just
about growing flowers; it’s also about building a business
and lifestyle that works for you.

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Adel, Iowa

R O B IN TOD D

GROWING ZONE:

www.wilderflowersadel.com

TOP FLOWERS:

Floret Workshop Class of 2019

PRIMARY OUTLETS:

Wilder Flowers

5

SPACE IN PRODUCTION:

< ¼ acre

Dahlias, Sunflowers, Zinnias
Farmers Markets, Florists, Local Businesses

FLOWER JOURNEY ESSAY:

W

hen I was in high school I took an
entrepreneurship class, and my business was a
flower shop. Fast forward a few years: A marriage, two
kids, and I was looking for something just for me. I
always knew I wanted to be a farmer but I never had
the right training or timing. Flowers were always in the
background, and when I saw that the Floret Online
Workshop had opened I knew that this was my time. I
signed up and have been going full speed ahead since.
I’ve got my rows covered with landscape fabric, a
small unheated greenhouse, plants in the ground, and
multiple sales channels varying from farmers markets
to florists to independent local businesses. It has been
absolutely exhausting but immensely gratifying and I’m
so glad I took the leap and went after my dreams!
ADVICE

You can do this! Know that your first few years will be
a learning experience. Try to keep the flower selection
to flowers that are easy to start from seed.
Ask for help. Whether it’s asking someone to watch the
kids or having somebody come out and till your beds,
don’t be afraid to ask for help.
Gauge interest in your community. If you have a
smaller community there might not be as many outlets
to sell your flowers as a larger community might have,
but get creative! You can start a farmers market or
approach local businesses to see if they would like a
weekly bouquet for their offices. There are so many
ways to sell local flowers!

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

K

irsten Bosnak planted her first flower garden
with her twin sister at the age of four. Those first
nasturtiums that bloomed sparked a lifelong love of
gardening and also propelled her down a career path
which never veered far from flowers.

KIRST E N B O S NA K
Blue Morning Glory
Lawrence, Kansas
WWW.B LU E M ORN I N G G LORY.COM

Floret Workshop Class of 2018

GROWING ZONE:

6a

SPACE IN PRODUCTION:

1 acre

As a teen, Kirsten worked various landscaping and
greenhouse jobs and by her late twenties she served as
the editor of a national floral trade publication. In this
role she had the opportunity to visit flower production
facilities in Holland, Colombia and other countries
around the world. But as trade policies shifted and
imported blooms began to dominate the U.S. market,
Kirsten became discouraged by the waste, worker
wages, and environmental impact of the industry. She
eventually left her editor’s post and later worked with
ecologists at the Kansas Biological Survey where she
helped to establish the Native Medicinal Plant Research
Garden at the University of Kansas Field Station.
Over the years Kirsten created bouquets for church
services, and eventually she teamed up with her sister
to design flowers for a big wedding. It was then she
discovered the next path on her flower journey. Soon
after, Kirsten started Blue Morning Glory, which offers
floral design services for weddings using the specialty cut
flowers she cultivates on her small plot.
WHY

TOP FLOWERS:

Zinnias
Snapdragons
Yarrow

“Flower places—wild and domestic—are my happy
places. And my sacred spaces. Being outdoors with the
seasons, which guides my design, gives me a grounding
joy. Growing flowers is core to my wellbeing, to be
honest. I see people of all generations respond so
strongly to local flowers, and I want to make that joy
possible for more here in the Kansas City area.”

SALES OUTLETS:

Weddings
Pop-Up Shops
Design Workshops

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Greensburg, Indiana

LAU R EN REED

GROWING ZONE:

www.cattailblooms.com

TOP FLOWERS:

Floret Workshop Class of 2018

PRIMARY OUTLETS:

Cattail Blooms

6

SPACE IN PRODUCTION:

⅛ acre

Dahlias, Zinnias, Daffodils
Events, Deliveries, Farmers Markets

FLOWER JOURNEY ESSAY:

T

he house I live in had been used for growing
flowers more than 30 years ago. The gentleman
who built the house used to grow flowers in his
basement, evident by the grow lights I found which
date back to the 70s or 80s. He planted countless
daffodils which, over the decades, have drifted across
the yard creating a magical display and signaling each
year that spring is coming. This is what sparked my
interest in flowers.
I love being outside and enjoying the beauty of flowers
as they are blooming. I also love the unpredictability
and the experimentation that growing flowers allows. I
still have so much to learn and that’s what I love most
about growing flowers: there will always be something
new to learn, something new to discover, and new
techniques, seeds, or processes to try.
The Floret Workshop gave me the tools and confidence
to take a hobby and turn it into a business. Since
participating in the Floret Workshop, I have been
able to triple my growing space using the techniques I
learned and still work outside of flower farming. This
has allowed me to take on a farmer’s market that I had
been previously too afraid to commit to because I was
worried about having enough flowers.
WHY

I think my favorite thing is surprising people with a
jar of fresh cut flowers. It is impossible not to smile in
the presence of flowers! I feel so lucky to get to share
unique, local flowers with my community and equally
grateful to be included in this flower community that is
so open and willing to help. It truly values community
over competition in a way that makes this the best
decision I’ve ever made—to become a flower farmer!

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Saratoga Springs, New York

R O B IN AMBRO SI NO

GROWING ZONE:

www.gatherwildplants.com

TOP FLOWERS:

Floret Workshop Class of 2018

PRIMARY OUTLETS:

Gatherings Wildcrafted Botanicals

4b

SPACE IN PRODUCTION:

1 acre

Zinnias, Sunflowers, Dahlias
Flower Stand, Bouquet Subscriptions, Special Orders

FLOWER JOURNEY ESSAY:

I

n my mid-20s I spent every spare minute landscaping
our 2-acre property. I went through Master Gardener
training, wrote a garden column in the local paper, and
started seeds every season. After we had children my
gardens limped along while I was parenting and working
as the marketing manager for a local nonprofit.
Fast forward 15 years: The grant for my marketing job
ended, and finding another job suited to our lifestyle
proved elusive. When a friend needed help with flowers
for his wedding, I volunteered and stumbled into
small-scale flower farming. Making bouquets gave me
so much joy!

After going through surgery
and treatment for breast
cancer six years ago, I vowed
to live with more purpose.
I still work at a desk job
part-time, but my 'joy job,'
as I call it, is dedicated to
bringing beauty to others
with flowers.

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Walla Walla, Washington

E L AINE VANDI VER

GROWING ZONE:

www.gholsongardens.com

TOP FLOWERS:

Floret Workshop Class of 2018

PRIMARY OUTLETS:

Gholson Gardens

7a

SPACE IN PRODUCTION: ¼

acre

Lisianthus, Eucalyptus, Sunflowers
Farmers Markets, Event Florists, Bouquet Subscriptions

FLOWER JOURNEY ESSAY:

W

ith no previous agricultural experience, we
purchased the farm in May 2014 as a way to
start anew after learning a traditional family wasn’t in
the cards for us. We didn’t have any immediate plans
for the farm, which was mostly in pasture. We simply
hoped to enjoy the beautiful red barn, sweeping views
of the Blue Mountains from the farmhouse porch, and
maybe get some critters to complete the country scene.
Shortly after purchasing the farm the previous owner
handed over a dusty packet of papers that would
change our perspective on the farm’s prospects, and
would ultimately change the entire trajectory of our
lives! The packet contained copies of documents which
showed the farm was once an old homestead acquired
under the Homestead Act of 1862. The documents
chronicled the homestead process in fascinating detail
and identified Nathaniel S. Gholson, a pioneer from
Iowa, as the petitioner for the land on May 12, 1870.
In discovering our farm’s rich heritage and doing a
bit of research, we were humbled to learn about the
Gholson family’s journey from Iowa on the Oregon
Trail via the Kennedy Wagon Train of 1862. It is hard
to not be inspired by such accounts. And when looking
at the 10-acre parcel that remains, with the original
barn, adjacent milking parlor and creamery, along with
the old farmhouse, we were compelled to find our own
unique way to return the farm to its pioneering and
productive roots. For us, that meant raising a herd
of alpaca who sustainably graze the pastures while
providing us with superior, soft fiber.
We launched our first farm business shortly after our
first fiber harvest in May 2014, which we call Old
Homestead Alpacas. In the fiber harvests that have
followed we began to offer more than just knitting
yarns and spinning fibers, which ultimately led us to
launch a line of professionally machine-knit garments.

© FLORET | FLORETFLOWERS.COM

Limited by the natural colors within our herd we began
exploring safe, eco-friendly methods at dyeing the fiber.
Not wanting to apply commercial-grade acid dyes and
chemicals to such an exquisite natural fiber, we soon
discovered natural dyeing techniques using heirloom
dye plants and flowers. And after that, we discovered
those dye plants and flowers grow extremely well in the
Walla Walla valley.
We started our first dye garden in 2016 and in 2017,
and we added a few rows of zinnia and dahlias to cut
for our own personal enjoyment on the farmhouse
table. Growing cut flowers for ourselves alongside the
dye flowers was as enjoyable as it was enlightening.
Knowing that the fiber takes two years to bring to
market (one year for the alpacas to grow it and the
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better part of another year spent professionally milling,
knitting and then hand dyeing), we quickly realized
that growing cut flowers for market could be a great
way to diversify the farm. And that’s what we did! We
sowed our first seeds in late February 2018 and began
field production in early May, selling them at local
farmers markets under the name Gholson Gardens,
paying homage to the original homestead family. We
sell primarily at the Walla Walla Downtown Farmers
Market, the College Place Farmers Market and to a
few local florists, and we also began offering a small a
‘bouquet CSA’ in Spring 2019.

Flowers have provided a
beautiful synergy to our farm
operations as well as a revenue
stream to make it possible for me
to make the farm my full-time
occupation.

© FLORET | FLORETFLOWERS.COM
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F L OW E R G ROW E R P RO F I L E

C

hristin Geall’s love of plants began almost 30
years ago when, as a teen from Toronto, she
served as an apprentice to an herbalist on Martha’s
Vineyard. There she grew medicinal and culinary herbs
and flowers and made plant-based teas and tinctures.
After college, Christin pursued a free-spirited, flowerfilled life by interning at the Royal Botanic Gardens,
Kew, in England, and also homesteading on a remote
island on British Columbia’s coast where she sold salad
greens and flowers from her garden. Over the course
of her career, Christin ran for public office, served as
a gardening columnist and magazine editor, and also
taught undergraduate classes in creative nonfiction and
environmental writing.

C HRI ST I N GE A LL
Cultivated
Victoria, British Columbia, Canada
@C U LT I VAT E D BYC HRI ST I N

Floret Workshop Class of 2015

GROWING ZONE:

7

SPACE IN PRODUCTION:

TOP FLOWERS:

Ranunculus
Sweet Peas
Dahlias

⅓ acre

Christin has combined her two loves of writing and
flowers in Cultivated, a floral business based at her home
in Victoria, British Columbia. Christin continues to
write and now teaches flower workshops internationally.
Her photographs and writing have been featured in
Gardenista.com, and her first book, Cultivated: Elements
of Floral Style, a collection of her images and thoughts
on design, will be available in 2020 from Princeton
Architectural Press.
WHY

“Flowers connect me to the seasons and to the earth.
They teach me patience.”

You’d be surprised how little
land can form the backbone
of a business.

SALES OUTLETS:

Workshops
Private Clients
Bouquet Sales

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Nichols, New York

KAT E LINDHORST

GROWING ZONE:

www.bluhenacres.com

TOP FLOWERS:

Floret Workshop Class of 2019

PRIMARY OUTLETS:

Blühen Acres

5b

SPACE IN PRODUCTION: ¼

acre

Sunflowers, Zinnias, Asters
Bouquet Subscription, Flower Bars, Weddings

FLOWER JOURNEY ESSAY:

O

ur flower journey began with the purchase of a
new farm. We had bought it mostly for our horses
and cattle but quickly realized we had a lot of space to
do more. Flowers found us not long after, and we’ve
been sharing their joy ever since.
So far this season we have sold out of our bouquet
subscriptions, booked a wedding, and sold every stem
we’ve produced. We never could have done it without
Erin and her team’s candid and endless advice.

Unknowns aren’t the only
thing on the other side of
fear; there are also rewards
beyond anything you can
imagine. Do it scared. Lean
into the discomfort and see
what successes await you.

© FLORET | FLORETFLOWERS.COM
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LOCATION:

Fairfield, California

LIS A HAAS

GROWING ZONE:

www.hvhspecialtygrowers.com

TOP FLOWERS:

Floret Workshop Class of 2018

PRIMARY OUTLETS:

HvH Specialty Growers

9b

SPACE IN PRODUCTION: 1

acre

Butterfly Ranunculus, Peony-type Asters, Chrysanthemums
Wholesale Flower Markets

FLOWER JOURNEY ESSAY:

A

s a little girl, I used to have a secret flower farm in
the backyard rose bed. It was only about 1 square
foot but with tons of care I groomed the plot and
made little furrows with my fingers. My “crops” were
fallen leaves and petals which were planted upright in
neat rows. Fast forward to an adult life where, to the
delight of my landlords, I planted flowers and shrubs
at every home I rented. Still, I was hungry for the art
and science of growing swaths of spectacular blooms.
With an eye for the unusual varieties, I began offering
samples of my garden products to local florists and was
surprised at the market opportunities.
In 2017, the first trial plantings of tulips, anemones,
and ranunculus bloomed, but I couldn’t support the
quality or volume of flowers to sustain any client
relationships. So the next year I signed up for the Floret
Online Workshop and immediately put that knowledge
to work. I increased efficiency and quality, but still did
not have the volume to meet the local demand. By late
2018, I moved operations into a dilapidated 10,000
square foot greenhouse where I was able to produce
flawless foliage and flowers for spring 2019. While I
still ran short of stock, I had established a reputation
for well-grown flowers. When buyers began lining
up for my flowers I literally began knocking on my
neighbors’ doors asking to rent unused side yards or
pastures to support the demand. We eventually found a
farmhouse with ample space for this flower business to
grow. My husband has willingly joined in the fray, and
our new 1-acre farm we now call home is surrounded
by grape and produce farmers who have welcomed us
with open arms.

© FLORET | FLORETFLOWERS.COM
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A

lthough her background is in event coordination,
interior design and architecture, and business
administration, Daniele Strawn has had a lifelong love of
gardening that was originally sown in her grandfathers’
gardens as a child. After three seasons of co-owning a
small female-run flower farm called Chica Bloom Farm,
Daniele branched out on her own in 2016 to start
up JoLee Blooms & Design. Located in sunny West
Sonoma County in a small hamlet called Bloomfield,
Daniele and her husband, Jeremy, grow a diverse range
of annuals and perennials for wedding and event designs.
They also sell weekly wholesale orders to other local
floral designers throughout the San Francisco Bay Area.

DAN I E LE ST R A W N
JoLee Blooms & Design
Petaluma, California
WW W.J OL E E B LOOM S.COM

Floret Workshop Class of 2017

G ROWING ZONE:

WHY

“Flowers = magic, beauty, love and nature. In a time
when we all need more of those elements in our lives, I
feel so thankful to have chosen a path where I can share
and bring such happiness into people's lives, even if
it’s fleeting. The impact of a sweetly scented or wildly
gorgeous bloom lasts long after its petals have faded!”

9b

SPACE IN PRODUCTION:

¼ acre

TOP FLOWERS:

Lisianthus
Dahlias
Zinnias
SALES OUTLETS:

Weddings
Florists

© FLORET | FLORETFLOWERS.COM
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W

hen her daughter was born with special medical
needs, Sarah Jo Eversole decided to leave her job
in order to stay home and provide the extra care her
baby needed. While her daughter napped Sarah Jo would
gaze at the empty half-acre lot behind her 100-year-old
farmhouse and daydream about the possibilities. In
thinking back to the zinnias that had thrived in her hot
Texas climate the previous summer, she was struck by
the idea of using the land to grow flowers.

SARAH J O E VE R S O LE
Everbloom Fields

Sarah Jo converted that small plot into a thriving flower
patch. In her second full year of growing she now supplies
seasonal flowers to a dozen event florists in Dallas, runs
a bouquet subscription program, and has provided floral
designs for her first three weddings. “We were also invited
to five farmers markers in the greater Dallas area and had
to turn most of them down,” she said.

Lancaster, Texas
WWW.E VE RB LOOM FI E L D S.COM

Floret Workshop Class of 2018

GROWING ZONE:

8a

SPACE IN PRODUCTION:

½ acre

TOP FLOWERS:

I love being able to supply locally
grown flowers to a large metro
area that is in desperate need
of them, and to work every day
right outside my back door with
my sweet children by my side.

Ranunculus
Poppies
Lisianthus
SALES OUTLETS:

Florists
Bouquet Subscriptions
Farmers Markets

© FLORET | FLORETFLOWERS.COM
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T

ucked into the lush green Irish countryside is a
small farm steeped in history. As part of the 10th
generation to live and farm the land, Felicity HowePrior started growing sweet peas to supplement her
weekly wages by selling them to the flower shop where
she worked. Soon after, a friend asked her to grow herbs
and chemical-free edible flowers for a new cafe she
was opening. Eager to expand this small side business,
Felicity enlarged the garden plot to grow even more
flowers and herbs.

F E LIC IT Y H O W E - P R I O R
Howe Hill Flower Farm
Kilbrittain, County Cork, Ireland
WWW. H OW E HI L L FLOW E RFA RM .COM

Floret Workshop Class of 2019

G ROWING ZONE:

9b

SPACE IN PRODUCTION:

¼ acre

As her garden grew, so did her business. Artisan grocers
asked to sell her bouquets and local cafe owners eagerly
sought out her flowers for their tables and display cases.
Her weekly deliveries quickly sold out, and by the end
of the summer she was making deliveries four times per
week. “By the end of September I was totally tired, as I
was still working in the flower shop four days per week,"
she said. "But I was so happy with my achievements. I
had enough money in the bank to take my family on a
two-week holiday, the first in four years.”
In what she describes as “a bit of a dream come true,”
the English Market in Cork asked her to bring buckets
of bouquets to sell. Each delivery has sold out within
24 hours. Felicity now has a waiting list of restaurants,
hotels, and stores wanting her flowers. She plans to
expand her production area even more in order to keep
up with demand.

TOP FLOWERS:

Snapdragons
Zinnias
Sweet Peas
SALES OUTLETS:

Artisan Grocers
Cafes/Restaurants
Direct to Consumer

© FLORET | FLORETFLOWERS.COM

People say our climate
isn’t suitable for growing
flowers for profit; I say that’s
nonsense! I (and many other
Irish flower farmers) am
proof that it can be done.
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J

ust two years ago Sarah Macalpine and her husband,
Kenny, lived in the suburbs with what she described
as “busy jobs that kept us apart and left us feeling like
something was missing. We knew deep down that we
wanted to make a change.” Their dream of living more
sustainably and in harmony with the seasons and each
other led them to a 4-acre property near the Bay of Fundy
that had rich soil, an old drafty farmhouse, and a small
orchard. The couple picked up their lives in Ontario and
moved to their farm and “haven’t looked back.”

SARA H MACA LP I NE
Two Birds One Stone Farm
Hall’s Harbour, Nova Scotia, Canada
WWW.TW OB I RD SON E STON E FA RM .COM

Floret Workshop Class of 2018

GROWING ZONE:

5

SPACE IN PRODUCTION:

TOP FLOWERS:

Dahlias
Tulips
Anemones

1 acre

Sarah and Kenny now sell their blooms at two weekly
farmers markets, offer bouquet subscriptions, provide
flowers for weddings, and host workshops. “Eight
wonderful brides welcomed our flowers into their
varied wedding days our first season. We have booked
20 weddings this season, and even have some for next
year. Wedding work is truly something that ignites
my passion,” Sarah shares. “I feel that if I didn’t have
that initial reassurance and confidence boost from
the Floret Workshop I would have been hesitant to
take any weddings at all, and I may have missed out
on learning something about myself and growing this
part of my business.”
WHY

The journey a seed takes will never cease to amaze me. I
feel so lucky that I get to work with nature and witness
little phenomenons everyday. When these flowers grow
I get to share them and connect with others, and this
helps to spread joy, love and passion.
ADVICE

Know your soil. Get a test every year, and always, always
add lots of compost.

SALES OUTLETS:

Weddings
Farmers Markets
Workshops

© FLORET | FLORETFLOWERS.COM
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F

or some, retirement means relaxing. For others,
retirement means new adventures, hobbies, or even
new careers. Karin and Philip Smith are clearly in the
latter camp. In 2017 the couple purchased a 5-acre horse
farm in Covington, Louisiana, as Philip was winding
down from his career as a pilot in the U.S. Marine Corps
and Karin was winding down her career as a real estate
broker.

KA R I N S MI T H
Covington, Bloomery
Covington, Louisiana
WWW.COVI N GTON B LOOM E RY.COM

Floret Workshop Class of 2018

G ROWING ZONE:

8b

SPACE IN PRODUCTION:

1½ acre

TOP FLOWERS:

Lisianthus
Dahlias
Heirloom Chrysanthemums
SALES OUTLETS:

Weddings
Pop-up Shops
Flower Stand

© FLORET | FLORETFLOWERS.COM

“We were eager to get out of our subdivison-style living
and get a few horses,” Karin explains. They settled into
their country home, brought in the horses, and erected
a greenhouse to grow vegetables. “My loving husband
is a bit of a hobby jumper and he had moved on to
something else just after completion of the greenhouse.”
After several months with the greenhouse sitting vacant,
Karin suggested growing flowers after reading Cut Flower
Garden. The couple dove in without looking back.
“My first year was full of failures, excitement, tears and
joy, but most of all learning. I grew entirely too many
zinnias and not enough foliage. I declared 2019 was
going to be different.”
2019 has been totally different. Karin’s flowers can now
be found in cafes in downtown Covington and at a
historic hotel, and her weekly deliveries sold out. She
also booked five weddings including one at the iconic St.
Louis Cathedral in New Orleans. She also opened a new
farmstand which she describes as being “a huge hit with
the community.”
“I am selling everything each week with very little, if
any, waste this year. I am swimming in flowers and
everything seems so perfect it is almost eerie. I owe it
all to this course for providing me with a jumpstart that
catapulted my flower business to where it is today.”
WHY

It is wildly satisfying to, in a sense, manufacture,
market, package and deliver to the hands of the
consumer my product that started with a tiny seed and
an empty greenhouse.
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O

n a 130-year-old homestead in the Ozarks, Liz
Wardlaw and her family grow seasonal flowers on a
1-acre fenced plot on their 60-acre farm.
In sharing her flower journey Liz says, “My mom always
said ‘Bloom where you’re planted.’ I spent years being
very successful at other people's dreams. I was turning
40 when I heard Floret was offering the first online
workshop. I scrounged together the monthly payments
and signed up. I had a surprise pregnancy (my first after
never being able to conceive) and welcomed Dahlia Rae
into our blended family. I spent my first full-time season
breastfeeding a newborn and raising our 2 ½ year old.”

LIZ WA R DLA W
Gardenia
Exeter, Missouri
WWW. G A RD E N I A FA RM FLOW E RS.COM

Floret Workshop Class of 2018

G ROWING ZONE:

Liz now sells seasonal blooms to local chefs, more than
20 florists in Missouri and Arkansas and at make-yourown bouquet workshops.
As the flower business grows, Liz’s family is building a
commercial kitchen and medicinal herb garden in order
to make herbal salves with edible flowers and other
value-added products. She also dreams of renovating the
farm’s barn to use as a venue for weddings and events.

6b

SPACE IN PRODUCTION:

1 acre

TOP FLOWERS:

Sunflowers
Zinnias
Dahlias
SALES OUTLETS:

Florists
Farmers Markets
Workshops

© FLORET | FLORETFLOWERS.COM
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W

hen it comes to per capita consumption of
flowers, few countries are ahead of Switzerland.
Yet most flowers sold in Switzerland are imported from
other areas. With limited land, Maja Bartholet started
growing flowers in her aunt’s garden in a small town
outside of Zürich, and she later got permission to grow
in a small plot in the city of Zürich. While Maja dreams
of having more land, she makes the most of the space she
does have. Her microgarden supplies her with enough
blooms to offer weekly bouquets and to supplement the
designs she does for weddings.
ADVICE

MAJA B A RT H O LE T
Fleuraissance
Bachs, Zürich, Switzerland

“Choose flowers from which insects can benefit, too. So
many insects are threatened with extinction (not just
bees!) and the space for them in Switzerland is decreasing
with every season due to road construction, building
houses, and the use of pesticides.”

WW W.FL E U RA I SSA N C E .C H

Floret Workshop Class of 2018

GROWING ZONE:
SPACE IN PRODUCTION:

8a

1076 square feet

TOP FLOWERS:

Dahlias
Snapdragons
Honeywort
SALES OUTLETS:

Bouquet Subscriptions
Weddings
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